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India Stands United With Sri Lanka 
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The 2008 Mumbai attacks 

not only targeted India’s 

financial capital, but left the  

entire nation shaken. 
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26/11/2008 – An attack on India 

60-hours of vicious siege  

Over 166 people killed 

More than 300 injured 
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Maximum City forced to a halt: the day after 

Bombay Sensex Stock Exchange closed  

Declines in shares & value of the rupee 

Most violent & deadly terrorist attack since 9/11 

Usual bustling city streets empty 

Overall slowdown of business  
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The Taj Mahal Palace was at the epicenter of the attacks. 

The image of the burning dome of The Taj that night 

The Taj Mahal Palace – a symbol of India’s pride 

became the symbol of the attack against India.  
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Grace under fire 

Outpouring of solidarity from guests 

Usual bustling city streets empty 

Reinforced positive media focus from across the globe 

Stories about the staff’s heroism under fire  

THE TAJ’S RESOLVE TO REBUILD TAJ & INDIA’S REPUTATION 
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“We can be hurt, but we cannot be knocked down.” 
 

Mr. Ratan Tata, Chairman, Indian Hotels Company Ltd., 21st December 2008 
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“Far fewer people would have survived if it weren't for the extreme selflessness 
shown by the Taj staff, who organized us, catered to us and then, in the end, literally 

died for us.” 
 

- Michael Pollack, Guest & survivor at The Taj Mahal Palace for Forbes, US 
 
 

We call this ‘Tajness’.  

Exemplary attitude demonstrated by our staff 
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Immediate response post attack 

- Around-the-clock communication cell 
 
- PR outreach across markets  

 
- Continuous communication via statements every 12 hours 

 
- Dedicated helpline numbers  

 
- Real-time media management 
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We will rebuild every inch that has been damaged in this attack and 
bring back the Taj to its full glory 

Commitment from the top – promise of coming back & standing tall  



14 

   In a free enterprise, the 

community is not just another 
stakeholder in business, but is in 

fact the very purpose of its 

existence.     

 – Jamsetji Tata 
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We cannot replace that which is lost, but 
we can help heal. 

Taj Public Service Welfare Trust 
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Strong Marketing & Communication Campaign 
– Pre-opening & Opening of Tower Wing 
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The underlying message that was highlighted 
throughout was, 
 

“I Will Prevail.” 
 

highlighting the true courage and enduring spirit of Taj 
and the Taj family. 

I. Establishment of a microsite 
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II. ‘I Will Prevail’ advert 
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21 days later 

- Attended by many of The Taj’s guests 
 

- 75% occupancy 
 

- Restoration of operations of most restaurants, with 
Wasabi relocated to the Tower rooftop 
 

- Deployment of security measures by the best global 
security agency 

THE TOWER WING WAS REOPENED ON 21ST DECEMBER 
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Strong Marketing & Communication Campaign 
– Pre-opening & Opening of Palace Wing 
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I. ‘Palace in Progress’ microsite 

- Pre-opening engagement with stakeholders through real-time updates  
 

- Creation of pre-opening buzz & excitement for the re-opening of The Taj Mahal Palace 
 

- Positive communication of the ‘back to business’ message 
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II. Website updated real-time 
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IV. ‘Taj Forever’ campaign 
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III. Marketing collateral 
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V. Employee Pledge 
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Re-opening of Palace Wing 
on India’s Independence Day 

“This flagship property, this venerable Old Lady, is 
going to reopen in the same glory, the same splendor 

of more than 100 years.” 
 

Mr. Ratan Tata, Chairman, Indian Hotels Company Ltd. 
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“Mumbai is a symbol of the incredible energy and 
optimism that defines India in the 21st century. The Taj 
has been the symbol of the strength and the resilience 

of the Indian people.”  
 

- President Barack Obama 

Barack Obama’s message to the world 

NOVEMBER 2010 
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A decade later 

- India continues to be a popular global tourism destination 
 

- Security measures across the nation have been strengthened 
 

- The fundamentals of Indian economy, which continues to show steady progress, is 
on a positive path 

 
- The spirit of the people of the nation remains stronger than ever 
 
 

Today, the tragedy that unfolded on 26/11 is no more than a footnote in India’s history 
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The Tatas continue to stand with India 

The Trust continues to provide assistance to 

any Indian citizen who has suffered injury due 

to a terror attack, war, bomb blasts and/or 

natural disaster 

10 YEARS AND COUNTING OF THE TRUST 
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Acts of terrorism are not aimed at any one nation or industry; but at humanity at large. 
 

We we pay our tribute to the victims and applaud the courage of the people of Sri Lanka. 
 

We are committed to jointly sending the message that we will only emerge better and stronger in 
re-making Sri Lanka one of the most beloved destinations of the world.  

 
May the spirit of Sri Lanka remain as strong as ever! 



33 

IHCL has presence in the country for over three decades with three hotels, and 
we are committed to doubling this in the near future 


